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Woodmoor Improvement Association, Jan. 31 and Feb. 23

Annual Meeting and
Reorganization

Y

Above: With Forestry Administrator Matthew Nelson and Architectural Control
and Commons Administrator Bob Pearsall (in the foreground) looking on, the
new certifiedly Woodmoor Improvement Association board and staff conduct its
reorganization meeting. From left: Ed Miller, Director of Forestry; Steve Cutler,
Director of Common Areas; Rick DePaiva, Secretary and Director of Community
Outreach; Cindy Thrush, Director of Covenants; Peter Bille, Vice President; Brian
Bush, President; Per Suhr, Director of Architectural Control; Brad Gleason, Director
of Woodmoor Public Safety (WPS); Kevin Nielsen, WPS Chief; Denise Cagliaro,
Homeowners Association Administrator. Photo by Jackie Burhans

By Jackie Burhans
The Woodmoor Improvement As-
sociation (WIA) board met on Jan.
23 for its annual meeting to elect
new board members, review 2021
accomplishments, state 2022 goals,
and recognize good neighbors. The
board met on Feb. 23 to reorganize
the board positions and update its
open fire rules and regulations. Presi-
dent Brian Bush implored residents
to store their trash cans after pickup
and clean up after their dogs on local
streets and common area trails, lever-
aging the dog waste stations.
Annual meeting

Bush kicked off the meeting by not-
ing that the meeting was being held
both in-person and by Zoom and that
it was being recorded. He invited the
audience to ask questions as he pre-
sented either in-person or by chat.
He noted that the 2021 annual meet-
ing had been canceled but its presen-
tation was on the website and said
the 2022 presentation would also be
posted. See http://bit.ly/wia-2022-
annual.

Bush confirmed that with 862
ballots, a quorum of homeowners
was achieved, and the election of new
board members could proceed. At
the time of the meeting three people
had nominated themselves and the
League of Women Voters of the Pikes
Peak region was scheduled to count
the votes and certify the results.

Bush reviewed the mission of
WIA to perform covenant and archi-
tectural control; maintain and im-
prove common areas; and provide
public safety. He introduced the
2021 board members and staff, not-
ing their years of service. Noting that
prices for everything have gone up,
he said the $8 increase in annual dues
to $275 was still a pretty good deal, as
many associations charge that much
monthly. The main sources of WIA
revenue are dues, new construction
fees, and rental fees for the Barn and
its offices, he said. Bush commend-
ed staff for holding down expenses,
and coming in under budget, which
left a small surplus to be allocated
at the next meeting. Major expenses
include payroll, common area main-
tenance and improvement projects,
and Woodmoor Public Safety (WPS)
operations. Finally, he noted that the

board maintains a healthy reserve

fund to pay for things that need to be

replaced or repaired, with a recent

study projecting expense out for 30

years.

WPS services include immedi-
ate officer response, vacation checks,
crime prevention, traffic control,
24/7 patrol, and interagency support
and communication. In 2022, WPS
had 12,500 on-duty hours; drove
60,000 miles; completed 9,751 vaca-
tion checks, responded to 1,117 calls
for service, and more.

Bush reviewed 2021accomplish-
ments:

e New portico roof and new win-
dows in The Barn.

e New trail in The Meadows open
space.

o Working on D38 Safe Route to
Schools grant.

e Managing the $245,000 match-
ing grant for wildfire mitigation.

o Three chipping days that were
free to residents.

o Five $1,000 academic scholar-
ships.

e Common area pond augmenta-
tion, picnic table installation,
trail improvement, landscaping,
mowing, noxious weed spray-
ing, and Firewise mitigation.

For 2022 objectives, Bush highlight-

ed:

e Commitment to fire risk mitiga-
tion and updating the commu-
nity wildfire protection plan.

o Continued development of trails
and enforcement of community
standards.

o Engagement on proposed dona-
tion of Walters property and de-
velopment of Proterra property.

e Continued digitization of WIA
files.

Top covenant violations include trail-
ers on property more than 72 hours,
mowing needed, and barking dogs.
Many issues are resolved with a
friendly email or phone call without
requiring a hearing or fines. Top ar-
chitectural projects were repainting
and roof replacement, with 764 to-
tal projects of which 73.7% were ap-
proved by office staff.

Good neighbor award nomina-
tions were submitted for two resi-
dents who looked out for their neigh-
bor’s property, brought in packages,

Why advertise in OCN?

e OCN is mailed FREE to every resident and business in the
Tri-Lakes area. We mail more than 21,400 copies every month
and put another 700 copies in stacks throughout the area. OCN
has the largest mailed circulation and the third-largest circula-
tion among local newspapers in El Paso County after The Ga-
zette and The Colorado Springs Independent. We put copies
of OCN into the hands of those people most likely to buy your
products or services: local residents and businesses.

e« OCN is a primary source for Tri-Lakes area news. Since its
founding in 2001, OCN has been presenting unbiased, detailed
coverage of Tri-Lakes area governmental entities and their de-
liberations and actions. Credibility is key. Advertising in a cred-
ible medium typically rubs off on the advertisers in that media.

e OCN gives preference to Tri-Lakes area businesses. As part
of OCN’s long-standing commitment to encouraging the eco-
nomic health of the Tri-Lakes area, we offer a significantly dis-
counted ad rate to Tri-Lakes area businesses as a way to help
local businesses like yours succeed.

e OCN’s low ad rates and monthly publication schedule help
stretch your ad budget. OCN has one of the lowest ad costs per
printed copy of any local publication. Since OCN is a monthly
publication, your ad is out there for a month—more than four
times longer than other local papers. Many of our advertisers
tell us they're still getting calls in the third and fourth week of
the month.

o OCN doesn’t use contracts. You aren’t tied down. Adjust your
advertising month-to-month to meet your changing needs. Our
advertisers advertise with us because they see benefit in it, not
because they're bound by a contract they signed months before.
To reward frequent advertisers, OCN has a Frequent Advertiser
Bonus (FAB) rewards program. You earn up to 10% of your ad
cost as a reward you can use to reduce the cost of future OCN
advertising. The more you advertise with OCN, the more you
save. Thanks to our FAB rewards program, OCN advertisers
have saved more than $94,800!

e You are supporting a good thing. Your advertising dollars
support a unique all-volunteer, Tri-Lakes-focused effort to pres-
ent factual, comprehensive news to all Tri-Lakes area residents
and businesses.

And the best reason of all: It works!

Crystal Wright, Crystal’s In-Home Training - “I| have had the
best success with advertising in the Our Community News
for my business. 95% of my new clients are coming from this
local paper, and | couldn’t be more pleased. If you are think-
ing of advertising in the Monument area, | recommend you
advertise with this paper.”

Mike Smith, Woodsmith Custom Creations - “OCN is the only
paper that works for me. I've tried other newspapers, one
that comes out daily and another that comes out weekly.
Compared to the results | get from advertising in the OCN
the other papers are flops. | get a fairly priced ad in my tar-
geted area with calls referencing my ad every month. It can't
be beat!”

Randi and Dale Sehestedt, Woodmoor Handyman and Snow
Plowing - “OCN is the only paper we advertise in and it con-
sistently brings us plenty of good local customers. Great pa-
per and great people to work with.”

Mary Sue Hafey, Fringe Benefits Custom Interiors - “Since |
starting advertising with OCN years ago, it has helped brand
my company while consistently increasing my exposure and
sales!”

Elba D’Asaro, Spa Medica - “OCN ads work!”

Mike Reaster, Guitar Lessons - “Ads in OCN work great for me.
| tried other local papers and got no response. Thanks to my
ads in OCN, I can work from home and make a decent living.
All my work comes from my ads in OCN.”

For more information on advertising, go to
www.ocn.me/advertise.htm or contact John Heiser at
(719) 488-3455 or ads@ocn.me.




