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By Janet Sellers
Although we strive for accuracy in these 
listings, dates or times are often changed 
after publication. Please double-check 
the time and place of any event you 
wish to attend by calling the informa-
tion number for that event. Please no-
tify us if your event listing needs to be 
updated.

Drop the Distracted Driving
Colorado has a law that bans texting 
while driving for drivers of all ages. CDOT 
found that most people have a “Do Not 
Disturb While Driving” feature on their 
phone in a recent survey, but many don’t 
know how to use it. The unexpected can 
happen in an instant. Be proactive, learn 
how to enable this feature see DropThe-
Distraction at distracted.codot.gov.
The safety stop is now state law

Bicyclists in Colorado now have safe and 
legal options for navigating through inter-
sections after governor Jared Polis signed 
Colorado house bill 22-1028 into law on 
Wednesday, April 13, 2022. The new law, 
which allows bicyclists and users of low-
speed conveyances to treat stop signs as 
yield signs and stop lights as stop signs 
when they already have the right of way, 
goes into effect immediately statewide. 
Info: bikecoloradosprings.org.

Neighborhood safety
What qualifies as suspicious activity? 
“If you see something, say something.” 
It’s vital to report to local law enforce-
ment. Suspicious activity can refer to 
any incident, event, individual or activ-
ity that seems unusual or out of place. 
Some common examples of suspicious 
activities include: A stranger loitering in 
your neighborhood or a vehicle cruising 
the streets repeatedly. Someone peering 
into cars or windows. Here’s what local 
authorities and Colorado Department of 
Public Safety says is needed information: 
Who did you see; what did you see; when 
did you see it; where did you see it; why 
it is suspicious. Call 911 or your local law 
enforcement agency.
Rotary Club coming to Tri-Lakes

Rotary International has 1.4 million 
worldwide with clubs in every country 
on this planet. Rotary focuses on local 
and international communities on im-
proving education, saving mothers and 
children, clean water, sanitation, growing 
local economies, and protecting the en-
vironment via its member business pro-
fessionals, teachers, real estate persons, 
developers, medical doctors, nurses, 
housewives, and retired people serving 
to change lives locally and globally. Lo-
cal info: Dr. Qureshi at 719 229 1648 or 
kqureshico@yahoo.com and www.Ro-
tary.org. 

Seniors Driver’s License 
Electronic Renewal

With the implementation of the Driver’s 
License Electronic Renewal By Seniors 
Act (HB21-1139), Colorado seniors now 
have the permanent ability to renew 
their driver license or identification card 
online, but there are new laws to under-
stand. Information is online via mycolo-
rado.state.us. Some restrictions apply to 
drivers aged 21-80, and drivers over 80 
need a special doctor’s statement. Colo-
radans who are concerned about an elder 
family member’s ability to drive should 
email dor_mvhelpdesk@state.co.us. 

DMV online and kiosks
Clerk & Recorder’s Office provides motor 
vehicle and driver’s license services. 30+ 
services at mydmv.colorado.gov. Renew 
registration online or at a kiosk. Make ap-
pointments. check in for appointments 
and wait where it’s convenient for you. 
The DMV encourages Coloradans to skip 
the trip and use its online services when-
ever possible. So before your next trip to 
the DMV, remember to save time, go on-
line. Visit DMV.Colorado.gov/Save-time 
for more information. See epcdrives.com. 

CO 21 (Powers Blvd.) & 
Research Pkwy. construction

Work will be completed in fall 2022 and 
will consist of replacing the current 
at-grade intersection with an innova-
tive Diverging Diamond Interchange 
by constructing an overpass for Powers 
Boulevard/Colorado Highway 21 traf-
fic to move continuously through the 
intersection over Research Parkway. For 
many more details and rendering of final 
configuration, including a video showing 
new traffic flow, see https://cccpi.net/
cdot-powers-research.pdf.

Slash/mulch program
Location: Southeast corner of Shoup and 
Herring Roads, drop-off open Apr. 30-
Sept. 11, Sat., 7 a.m.-4 p.m.; Sun. noon-4 
p.m., and Tue., Thu. evenings 5-7:30 p.m. 
$2 drop-off fee for slash, loyalty card of-
fers a discount. Free mulch, self-loading 
from May 14 through Sept. 17. Info: visit 
www.bfslash.org. 

Beetle trunk drop off site
There is now a safe drop-off site for infest-
ed tree trunks at 6725 Foxtrot Ln. 80924, 
near Black Forest Rd. and Woodmen. 
Open 6 am to 7 pm daily. Closed July 1 
-Sept. 30 (during flight season.) Mountain 
Pine Beetle infested trunk wood only, up 
to 20” size, small amounts of deadfall and 
standing dead trunk wood acceptable, 
no branches and/or debris of any type or 
size allowed. Thank you for assisting in all 
forest mitigation. Questions? Call or text 
Charles Newman 7 am -7 pm only, 719-
352-6168 
Emergency Financial First Aid Kit 
If a disaster happened today, could you 
easily find your crucial household, finan-
cial, and medical documents to recover 
quickly? Use the checklists in the free 
Emergency Financial First Aid Kit (EF-
FAK) to ensure nothing is missing. Get the 
EFFAK at: https://go.usa.gov/xHC2m. 

MVEA offers rebates
For information on MVEA’s energy ef-
ficiency rebates, visit www.mvea.coop/
save-energy-money/rebates/, or call 800-
388-9881. See ad on page 14.

The Sunflower is for people 
with non-visible disabilities

Watch for green and yellow sunflower 
lanyards, bracelets, and ribbons, discreet 
ways to make the invisible visible. Wear-
ing the Sunflower discreetly indicates to 
people around the wearer including staff, 
colleagues and health professionals that 
they need additional support, help or a 
little more time. However big or small, 
your help moves us closer to a society 
where people recognize that an offer of 
help, understanding and kindness can 
make a huge difference to the daily expe-
riences that a Sunflower wearer has.

Palmer Lake 
trailhead parking kiosk

For visitors wanting to park up close to 
the trailhead, patrons will be required to 
pay for that parking space. The kiosk was 
installed in February and staff is testing 
the hardware. Please note that the kiosk 
is for debit and credit payments only and 
the parking payment receipt needs to be 
displayed on the dash of your vehicle. 
Take care to confirm that the license plate 
number printed on the receipt matches 
your vehicle. The parking fee is $5 plus 
processing fee and is subject to change 
for special events, holidays, etc., as deter-
mined by the Town Board. 

Area code required 
for local calls

Colorado customers with numbers in 
the 719 and 970 area codes should dial 
10-digits (area code + telephone num-
ber) for all local calls. They will still count 
as local calls. Check your safety and secu-

Our Community NoticesWhy advertise in OCN?
•	 OCN is mailed FREE to every resident and business in the 

Tri-Lakes area. We mail more than 21,700 copies every month 
and put another 700 copies in stacks throughout the area. OCN 
has the largest mailed circulation and the third-largest circula-
tion among local newspapers in El Paso County after The Ga-
zette and The Colorado Springs Independent. We put copies 
of OCN into the hands of those people most likely to buy your 
products or services: local residents and businesses. 

•	 OCN is a primary source for Tri-Lakes area news. Since its 
founding in 2001, OCN has been presenting unbiased, detailed 
coverage of Tri-Lakes area governmental entities and their de-
liberations and actions. Credibility is key. Advertising in a cred-
ible medium typically rubs off on the advertisers in that media.

•	 OCN gives preference to Tri-Lakes area businesses. As part 
of OCN’s long-standing commitment to encouraging the eco-
nomic health of the Tri-Lakes area, we offer a significantly dis-
counted ad rate to Tri-Lakes area businesses as a way to help 
local businesses like yours succeed. 

•	 OCN’s low ad rates and monthly publication schedule help 
stretch your ad budget. OCN has one of the lowest ad costs per 
printed copy of any local publication. Since OCN is a monthly 
publication, your ad is out there for a month—more than four 
times longer than other local papers. Many of our advertisers 
tell us they’re still getting calls in the third and fourth week of 
the month.

•	 OCN doesn’t use contracts. You aren’t tied down. Adjust your 
advertising month-to-month to meet your changing needs. Our 
advertisers run ads in OCN because they see benefit in it, not 
because they’re bound by a contract they signed months before. 
To reward frequent advertisers, OCN has a Frequent Advertiser 
Bonus (FAB) rewards program. You earn up to 10% of your ad 
cost as a reward you can use to reduce the cost of future OCN 
advertising. The more you advertise with OCN, the more you 
save. Thanks to our FAB rewards program, OCN advertisers 
have saved more than $102,000! 

•	 You are supporting a good thing. Your advertising dollars 
support a unique all-volunteer, Tri-Lakes-focused effort to pres-
ent factual, comprehensive news to all Tri-Lakes area residents 
and businesses.

And the best reason of all: It works!
Crystal Wright, Crystal’s In-Home Training - “I have had the 

best success with advertising in the Our Community News 
for my business. 95% of my new clients are coming from this 
local paper, and I couldn’t be more pleased. If you are think-
ing of advertising in the Monument area, I recommend you 
advertise with this paper.”

Mike Smith, Woodsmith Custom Creations - “OCN is the only 
paper that works for me. I’ve tried other newspapers, one 
that comes out daily and another that comes out weekly. 
Compared to the results I get from advertising in the OCN 
the other papers are flops. I get a fairly priced ad in my tar-
geted area with calls referencing my ad every month. It can’t 
be beat!”

Randi and Dale Sehestedt, Woodmoor Handyman and Snow 
Plowing - “OCN is the only paper we advertise in and it con-
sistently brings us plenty of good local customers. Great pa-
per and great people to work with.”

Mary Sue Hafey, Fringe Benefits Custom Interiors - “Since I 
starting advertising with OCN years ago, it has helped brand 
my company while consistently increasing my exposure and 
sales!”

Elba D’Asaro, Spa Medica - “OCN ads work!”

Mike Reaster, Guitar Lessons - “Ads in OCN work great for me. 
I tried other local papers and got no response. Thanks to my 
ads in OCN, I can work from home and make a decent living. 
All my work comes from my ads in OCN.”

For more information on advertising, go to 
www.ocn.me/advertise.htm or contact John Heiser at 

(719) 488-3455 or ads@ocn.me.


