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Honor Flight trip reprised, July 15

By Lisa Hatfield
On July 15, three World War II veterans spoke about
their trips to Washington, D.C., on the Honor Flight of
Southern Colorado.

Howard Pease, was a Navy electrician’s mate 3rd
Class in the war.

Robert Zecha was a staff sergeant in the Army Air
Corps. He said, “(The Honor Flight) is the greatest ex-
perience I’ve ever had.... It makes me think about that
damned old B-17 I used to ride in.”

Navy Wave Sunny Evans had initially requested to
be a policeman during the war, but she had to stay state-
side because of her gender. “(The trip to Washington,
D.C.) made us feel like kids again!” she said. “I’'m an
American. What a privilege it is to be an American.”

Lyall Russell, pictured at the right, learned, along
with other audience members, that the Southern Colora-
do Chapter of the Honor Flight has taken about 43 WWII
veterans to Washington, D.C,, in its three flights so far,
and with more donations, it will be able to escort more of
the 23,000 WWII veterans from “The Greatest Genera-
tion” in Southern Colorado on their own three-day trip
to see the National World War II Memorial, Arlington
National Cemetery, and other significant memorials and
museums to honor their service to our country.

The next Honor Flight will be Sept. 13-15. Lana
Fore-Warkocz, vice president of Honor Flight of South-
ern Colorado, said “I will go door-to-door for donations
if I have to,” to get more veterans on these flights before
it’s too late, she said.

To make a donation or to find out more about
how to help Honor Flight of Southern Colorado,
see www.honorflightsoco.org or call Fore-Warkocz
at (719) 287-8890. Lisa Hatfield can be reached at
lisahatfield@ocn.me.

Pictured: Howard Pease, left, Robert Zecha,
foreground, and Navy Wave Sunny Evans, center,
spoke about their trips to Washington, D.C., on
the Honor Flight of Southern Colorado to see the
National World War Il Memorial, Arlington National
Cemetery, and other significant memorials and
museums to honor their service to our country.
Photo by Lisa Hatfield.
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Why advertise in OCN?

OCN is mailed free to every resident and
business in the Tri-Lakes area. We mail 15,700+
copies every month and put another 700 copies in
stacks throughout the area. OCN has the highest
mailed circulation among local newspapers in
El Paso County and the third-highest circulation
after The Gazette and The Colorado Springs
Independent, We put copies of OCN into the hands
of those people most likely to buy your products or
services: local residents.

OCN is a primary source for Tri-Lakes area
news. For the past 12 years, OCN has been
presenting unbiased, detailed coverage of Tri-Lakes
area governmental entities and their deliberations
and actions. Credibility is key during tough times.
Advertising in a credible medium typically rubs off
on the advertisers in that media.

OCN only takes ads from Tri-Lakes area
businesses. In OCN, your ad won’t be competing
for attention with ads from Colorado Springs
and Castle Rock. This policy was adopted at the
founding of OCN in 2001 as a way to help local
businesses like yours succeed.

OCN’s low ad rates and monthly publication
schedule help stretch your ad budget. OCN has
the lowest ad cost per printed copy of any local
publication. Since OCN is a monthly publication,
your ad is out there for a month—more than four
times longer than other local papers. Many of our
advertisers tell us they’re still getting calls in the
third and fourth week of the month.

OCN does not use contracts: You aren’t tied down.
Adjust your advertising month-to-month to meet
your changing needs. Our advertisers advertise
with us because they see benefit in it, not because
they’re bound by a contract they signed months
before. To reward frequent advertisers, OCN has
a Frequent Advertiser Bonus program. You earn
up to 10% of your ad cost as a bonus you can use
to reduce the cost of future OCN advertising. The
more you advertise with OCN, the more you save.

You are supporting a good thing: Your
advertising dollars support a unique all-volunteer,
Tri-Lakes-area-focused effort to present factual,
comprehensive news to all Tri-Lakes area
residents.

And the best reason of

all: It works!

Paula Brady, Spa Medica - “OCN ads
work!”

Cathy Thompson, Monumental Styles & Co.
- “OCN is my paper of choice for advertising. The
ads John has helped me design have provided a
constant stream of new clients. My ads have paid
for themselves many times over! Thanks!”

Scott Sanders, Sanders Consulting - “I've tried
advertising with other papers that cost three times
as much and never get nearly the response I do
from my OCN ad. Even my long standing customers
tell me ‘We saw your ad in OCN!"”

Lois Wilde, L&L Field Mowing - “The boys were
amazed at how quickly they received calls last year
after their ad went into the May issue. The jobs they
got from the OCN kept them busy all summer.”

Donna Mallon, Donna’s Dolphins swim school
- “This is the best advertising money ['ve spent!
OCN is the best paper in town and readers look
forward to every issue. I have seen a big response
to my new ad in this paper. I do not need to
advertise anywhere else as my other advertising is
word of mouth! Thank you OCN for your hard work
to make this paper stand out from the rest in our
community!”

Kerri Bohler, B&E Filling Station Restaurant
- “Thanks for all you have done for us. Our ad with
OCN was the best thing we ever did for advertising.
It outshines all the rest.”

Yukie Stauffer, Luna Hair Studio and Spa - “We
had great response from our ad. I really appreciate
it. It is amazing to see how many people came to
us with our ad from OCN and many of our clients
mentioned about our ad.”

Sarah Groh, Voice and Piano Lessons - “Your
paper has been the best press I have ever had.”
Annie Matchett, House for Sale - “Thanks to the
ad I ran in OCN, I sold my house in Woodmoor in
one month. It worked great!”

Kathie Kaufer, Help Wanted for Family Reunion
- “The ad yielded excellent results. Thanks!”

For advertising information, contact Candice Hitt at 646-7363, ads@ocn.me, or visit www.ocn.me




