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2015 Summer �Ripples� Swim Clinics 
Each clinic will introduce swimmers to all aspects of stroke 

development and all four competitive stokes.   

At the completion of each session, swimmers will demonstrate 
improved skills in all areas of swimming along with the knowledge  

and confidence to take their swimming to the next level. 

There are two sessions offered: 

Session 
Dates Day Time

June 1nd -
June 24th

Monday & 
Wednesday

10:00 a.m. � 
10:45 a.m. 

July 6th  -
July 29th

Monday & 
Wednesday

10:00 a.m. � 
10:45 a.m. 

Clinics will be held at the Monument Hill Country Club. Club 
Membership is not required for participation in this swim clinic.  

For more information, contact Bella Bains at (719)481-6294 or 
bellabains@aol.com

Registration forms are available at the MHCC pool or on the 
Woodmoor Waves website: www.woodmoorwaves.org

18945 Pebble Beach Way, Monument, CO 80132 

Left: Each year, the Monument Hill Kiwanis organization, in conjunction 
with the Gleneagle Sertoma group, holds the local Soap Box Derby 
event. This year, a dynasty has emerged with four cousins from the 
Monument and Gleneagle communities racing in the event under the 
banner of “Cousins Racing.” From left are Jayleen Ingram, Landen 
Ingram, Wyatt Ingram, and Andrew Daugherty. Andrew and Jayleen 
were crowned local champs in previous years and as such, represented 
the Pikes Peak Region at the International Soap Box Derby’s World 
Championship Race. This year they are joined by Wyatt and Landen 
(their fi rst year) vying to win a local championship and the chance to run 
in the national race. The racing program comes to Colorado Springs on 
May 31 and June 7. About 50 youths were expected to compete in their 
gravity-powered racers for a chance to represent Colorado Springs at the 
77th All-American Soap Box Derby Championship in Akron, Ohio on July 
25. The three local champions receive an expense-paid trip to Akron to 
compete at the national race. Photo by Dennis Daugherty.

Soap Box Derby by Kiwanis and Sertoma

Why advertise in OCN?
• OCN is mailed FREE to every resident and business in the Tri-Lakes areaOCN is mailed FREE to every resident and business in the Tri-Lakes areaOCN . 

We mail more than 16,100 copies every month and put another 700 copies in stacks 
throughout the area. OCN has the largest mailed circulation and the third-largest 
circulation among local newspapers in El Paso County after The Gazette and The 
Colorado Springs Independent. We put copies of OCN into the hands of those peo-OCN into the hands of those peo-OCN
ple most likely to buy your products or services: local residents and businesses. 

• OCN is a primary source for Tri-Lakes area newsOCN is a primary source for Tri-Lakes area newsOCN . For the past 14 years, OCN
has been presenting unbiased, detailed coverage of Tri-Lakes area governmental 
entities and their deliberations and actions. Credibility is key during tough times. 
Advertising in a credible medium typically rubs off on the advertisers in that me-
dia.

• OCN takes ads only from Tri-Lakes area businessesOCN takes ads only from Tri-Lakes area businessesOCN . In OCN, your ad won’t be OCN, your ad won’t be OCN
competing for attention with ads from Colorado Springs and Castle Rock. This 
policy was adopted at the founding of OCN in 2001 as a way to help local busi-OCN in 2001 as a way to help local busi-OCN
nesses like yours succeed. 

• OCN’s low ad rates and monthly publication schedule help stretch your ad 
budget. OCN has one of the lowest ad costs per printed copy of any local publica-OCN has one of the lowest ad costs per printed copy of any local publica-OCN
tion. Since OCN is a monthly publication, your ad is out there for a month—more OCN is a monthly publication, your ad is out there for a month—more OCN
than four times longer than other local papers. Many of our advertisers tell us 
they’re still getting calls in the third and fourth week of the month.

• OCN doesn’t use contracts. You aren’t tied down. Adjust your advertising month-
to-month to meet your changing needs. Our advertisers advertise with us because 
they see benefi t in it, not because they’re bound by a contract they signed months 
before. To reward frequent advertisers, OCN has a Frequent Advertiser Bonus OCN has a Frequent Advertiser Bonus OCN
(FAB) rewards program. You earn up to 10% of your ad cost as a reward you can 
use to reduce the cost of future OCN advertising. The more you advertise with OCN advertising. The more you advertise with OCN
OCN, the more you save. Thanks to our FAB program, OCN, the more you save. Thanks to our FAB program, OCN OCN advertisers have saved OCN advertisers have saved OCN
more than $37,000! 

• You are supporting a good thing. Your advertising dollars support a unique all-
volunteer, Tri-Lakes-focused effort to present factual, comprehensive news to all 
Tri-Lakes area residents.

And the best reason of all: It works!
Melissa Riesling, LPC - “Advertising with the OCN has been terrifi c! I have so many 

people tell me ‘I saw your ad!’ The OCN is a very affordable way to promote your 
business in the community.”

Kerri Bohler, The Villa and B&E Filling Station Restaurant - “Thanks for all you 
have done for us. Our ad with OCN was the best thing we ever did for advertising. 
It outshines all the rest.”

Gehu and Jenny Gonzalez, Wash ‘n’ Roll - “...We are thrilled to be entering the new Gehu and Jenny Gonzalez, Wash ‘n’ Roll - “...We are thrilled to be entering the new Gehu and Jenny Gonzalez, Wash ‘n’ Roll
window cleaning season, and it has been a great experience to advertise with you! 
We feel happy to support OCN for how it enriches our community!”

Valorie Havercamp, Purple Mountain Jewelry - ”I want you to know that you are 
truly appreciated...as is all of the great OCN staff! Thanks to all for what you do OCN staff! Thanks to all for what you do OCN
for the community!”

Mary Sue Hafey, Fringe Benefi ts Custom Interiors - “Since I starting advertising 
with OCN years ago, it has helped brand my company while consistently increas-
ing my exposure and sales!”

Paula Brady, Spa Medica - “OCN ads work!”OCN ads work!”OCN
Cathy Thompson, Johan Hair Studio - “OCN is my paper of choice for advertising. OCN is my paper of choice for advertising. OCN

The ads John has helped me design have provided a constant stream of new cli-
ents. My ads have paid for themselves many times over! Thanks John!”

Mike Reaster, Guitar Lessons - “Ads in OCN work great for me. I tried other local 
papers and got no response. Thanks to my ads in OCN, I can work from home and 
make a decent living. All my work comes from my ads in OCN.”OCN.”OCN

Donna Mallon, Donna’s Dolphins swim school – “This is the best advertising money Donna Mallon, Donna’s Dolphins swim school – “This is the best advertising money Donna Mallon, Donna’s Dolphins swim school
I’ve spent! OCN is the best paper in town and readers look forward to every issue. OCN is the best paper in town and readers look forward to every issue. OCN
I have seen a big response to my new ad in this paper. I do not need to advertise 
anywhere else as my other advertising is word of mouth! Thank you OCN for your 
hard work to make this paper stand out from the rest in our community!”

For more information on advertising, go to www.ocn.me/
advertise.htm or contact John Heiser at (719) 488-3455 or 

ads@ocn.me.


